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Work Experience

The Zotte Lemke

From the beginning of 2022 until the end of 2024

I worked in one of the best restaurants in
Nijmegen, the Zotte Lemke. After standing in the
dishes for two weeks I moved on to different tasks
in the restaurant. This includes standing behind
the bar, running food and drinks and making sure
the customers have a great evening. As Rianne (the
boss lady) once said, “Thijn has far too nice a head
to be in the dishes”

Boulderstation Enschede

From the beginning of 2024 until the end of 2024,
I worked at Boulderstation Enschede as a bar
worker and climbing holds cleaner. Besides serving
drinks and helping customers at the bar, I was also
engaged in cleaning and maintaining the climbing
holds. In this position I learned to cooperate
efficiently, to switch quickly in busy situations

and to act customer-oriented in a

sports environment.

Spontaneous, Creative,
Cheerful, Goal-oriented,
Calm, Persevering,
Collaborative

Education

Side activities

Grip Athlete Team

Since February 2024, I have been part of the Grip
Athlete Team. The Grip Athlete Team consists of
talented athletes in bouldering trying to push their
limits within the sport. This means that I am
sponsored by Grip bouldergym in Nijmegen. In the
team I get coached to achieve my goals. Besides the
Grip sponsor I also have a climbing shoe sponsor,
MadRock.

Grip Marketing

I have been working at Grip in the marketing
department since February 2025. I started here as an
intern and stayed on after my internship. My
specialization lies in creating creative content such
as videos, photography and social media posts that
fit Grip’s atmosphere and brand. By working closely
with the team and creating content independently, I
continue to develop myself in the areas of visual
communication, audience targeting and

brand identity.



